Introduction
Practically everything we use today would have been unthinkable in 1899-cell phones, laptop computers, digital cameras, debit cards and laser eye surgery. Most of the modern conveniences we take for granted today did not exist 100 years ago. The progress sparked by entrepreneurs' ideas does not simply happen. A tremendous amount of work and a great deal of risk go into every new idea that eventually makes its way into the marketplace.
Innovations add the spark of creativity to the resources in hopes of entrepreneurship development and creating something that others will value.
Entrepreneurial development in India occurs in ‗far more encompassing and far reaching ways than in developed countries', and could therefore be far more complex, ‗for there is so much more that needs to be done'. Commentators today celebrate the ubiquitous Indian attitude of ‗Jugaad' (a Hindi word roughly translated as ‗creative improvisation…a tool to somehow find a solution based on a refusal to accept defeat, and calling on initiative, quick thinking, cunning and resolve…) to quickly fulfill market demands at the lowest possible prices as an entrepreneurial trait that has been as much a part of everyday Indian living as its rich tradition of philosophy and speculation.
In this situation, India enjoys enormous potential for the creation of wealth through knowledge. Entrepreneurship and Innovation are the key drivers for generating wealth from knowledge, supported principally by the availability of skilled human resources, access to finance and the ability of the State to create an enabling environment.
Given the increasing significance and visible impact of Entrepreneurial development in wealth-creation and employment generation, the researcher considered the subject to be of immense importance in India's growth and development. This study explores the behavioural factors that have advanced Entrepreneurial development in India as also various others that could further encourage and facilitate even greater growth. The behavioural factor ‗Innovativeness' is specifically referred to in this study.
This study measures the impact of Innovativeness as a competency on the business success for entrepreneurs as well as employees. In the following section the theoretical framework is discussed followed by Research Methodology and empirical examination of the research questions.
II.
Literature Review
III. Methodology

Research Method -Survey Method
Sampling
Technique -Simple random sampling technique is used for the sample of respondents where the strata are the subgroups representing the different business sectors and or sizes. Entrepreneurs are selected from Pune region.
Sample -100 respondents
The sample population was almost entirely composed of professionals in corporate and entrepreneurs. A total of 122 responses to the survey were achieved, of which only 100 respondents had completed the entire survey. The 22 respondents who did not complete the survey were dropped from the data set in order to maintain accuracy in the data analysis and tests.
This research takes the opinion that considers owner manager of a business as an entrepreneur thus not limiting the definition of an entrepreneur to new ventures.
Instrument -Questionnaire
In the survey the respondents were asked 30 questions that pertained to their level of entrepreneurial competencies. Each question belonged to one of the competencies. The questions were in the form of statements. The personal traits context questions were given on ordinal scale thus used to classify data into distinct categories which can then be ranked. The questionnaire administered had self-context questions as well as personal traits context questions.
Scales
A five point Likert scale was used where 1 is -Strongly Disagree‖, 2 is -Disagree‖, 4 is -Agree‖ and 5 is -Strongly Agree‖ with 3 being -Neutral‖. The respondent was required to select one of the options for each question in this closed ended questionnaire. The degree of agreement or disagreement to each of the 30 statements would then be given by the answers. The answers were then aggregated to the competency it belonged to in order to determine an overall score for each of the six competencies. Model summary shows 3Rs viz. R, R 2 and adjusted R 2 . R is the multiple correlation between the dependent and independent variables, R 2 is the coefficient multiple determination. Adjusted R 2 is the adjustment R 2 considering number of sample size and independent variables.
IV
Insignificant variables removed i.e. leadership, high powered and internal locus of control. R = 0.631 R 2 = 0.398 Adjusted R 2 = 0.379 It is interesting to note that there is no much change in the 3 R values after the removal of insignificant variables in Model 4. R 2 value of 0.398 shows that almost 40 % of the variance in the dependent variable (business success) is explained by the 3 independent variable visionary, innovativeness, risk taker. In this paper we will be discussing about only innovativeness as independent variable 
Inference
We therefore conclude that: When -Innovativeness‖ is increased by 1 unit business succeeds by 0.268 units while the remaining two variables remain constant. Therefore -Innovativeness‖ is the important quality for business success. Multicollinearity is not a problem since Tolerance is above 0.1 for all the variables. The data suggests that the competency of innovativeness is the important quality for business success.
Decision:
Reject the Null Hypothesis: -Innovativeness‖ is not predictor of business success.
Hypothesis 2 Multiple Regression Analysis (split of entrepreneurs and employees)
The following descriptive statistics have been separated into the two groups created to test the hypothesis: -Respondents who are entrepreneurs (self employed) -Respondents who are employees/intrapreneurs (employed in leadership positions)
Purpose
To study the presence of competency like -Innovativeness‖ and the business success of entrepreneurs.
Statistical Test
Multiple Regression Analysis using backward method
Null Hypothesis
H 0 : -Innovativeness‖ is not the predictors for business success of entrepreneurs.
Alternative Hypothesis H 1 :
-Innovativeness‖ is a predictor of business success of entrepreneurs.
Hypothesis 3 4.3.3 Purpose
To study the presence of competency like -Innovativeness‖ and the business success of employees.
Statistical Test
Multiple Regression Analysis using backward method Model summary shows 3Rs viz. R, R 2 and adjusted R 2 . R is the multiple correlation between the dependent and independent variables. R 2 is the coefficient multiple determination. Adjusted R 2 is the adjustment R 2 considering number of sample size and independent variables. 
Inference
The data suggests that the competency of innovativeness is the important quality and predictor for business success for entrepreneurs.
4.3.8decision
Reject the Null Hypothesis: -Innovativeness‖ is not the predictor for business success of entrepreneurs. 2. Hence the conclusion is that the competency of being -Innovative‖ is independent of the position. Both employees and entrepreneurs reflect this quality.
3. Hence it is analyzed that -Innovativeness‖ is a competency that is predictor of business success for an Entrepreneur but not necessarily for the Intrapreneur/Employee. 
VI. Conclusion and Suggestion
The entrepreneur is the who implements ‗new combinations of means of production' plays a crucial role in disturbing the status quo through Innovation -or ‗creative destruction' -and thereby becomes an agent of change. As such, the ‗dynamic equilibrium' achieved by a constantly innovating entrepreneur could generate the conditions for: a. increasing opportunities for employment (comprising various competitive skill sets); b. additional wealth creation; c. introduction and dissemination of new methods and technology; and d. overall economic growth.
Successful Entrepreneurship ecosystem is the function of a number of factors working in tandem. These are classified as ‗Entrepreneurial Triggers'. One such trigger is -Innovativeness‖.
Innovations can be used to improve things, come up with new products, come up with enhancements, etc. While not practicing innovation can prove costly in terms of letting go of ideas and opportunities, spending more than required time and money on the same can also lead to loss of valuable productive time.
The diffusion of innovation theory helps entrepreneur to understand that a radical innovation gains market acceptance in stages. Innovators need to understand two basic concepts of diffusion; one is Innovation and the other is the Right Timing in Product Creation and Launch.
Blue ocean strategy is suggested to the entrepreneur. It looks at new areas that can allow organisations to come up with unmet business opportunities. Blue oceans are places where there is nobody and the entire market is available. Rather, the market has to be created and then taken up by the enterprises. By this reasoning discovering of a blue ocean for an enterprise is hugely profitable than a strong innovation in a red ocean.
India has a rich tradition of Entrepreneurship, practised in diverse ways. Entrepreneurship is embedded in the Indian mindset. After economic liberalization, there has been increased salience of Entrepreneurial development in India, particularly in the high growth and knowledge intensive sectors.
New entrepreneurs who do not belong to traditional business communities have begun to emerge in large numbers. Entrepreneurship has grown rapidly, visibly so, creating wealth and generating employment, especially in the past twenty years.
The positive contribution of Pune entrepreneurs is reflected in their contribution to job creation. My preliminary estimates suggest that in Pune, the number of jobs created by legitimate businesses -small or large in the Software and Software Related Services Sector -have been modest.
Future data-based research studies addressing Psychological Traits, Environmental and Sociological Influences on entrepreneurial orientations should employ a more representative sample from multiple industries with provisions for inter-industry variations in life cycles.
